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INTRODUCTION
For this project we have been requested to develop 
a portfolio in which it can be demonstrate the in-
formation that in my case characterizes the previ-
ous campaign carried out for the organisation SAFE 
THE AMUR LEOPARD. 
All the components together, give me a taste of what 
could really be a non profit organisation. 
I decided to  continue with the developmental work 
since I consider myself a defender of the wildlife and 
even though is a fictitious organisation, it gave me a 
taste on how other corporations, make great efforts 
for a good cause, getting ready, their website, pre-
paring their logos, business cards and so on, to show 
what they are and who, and  be as much reliable and 
professional as they can demonstrate to the public.



TARGET AUDIENCE

Is targeted to everybody as is public concern, from children, to adults and elders. 
Nature belongs to all of us, and it is in our hands to preserve it or destroy it, with 
time more non profit wildlife defend organisations are arising since the destruction 
and extinction of it is massively increasing. 
Hence, the portfolio is aimed to all those people that could support and help the 
organisation with funding, volunteering and sharing acknowledging about the 
good actions, and objectives of STAL. 



LOGO STYLE GUIDE 

The main ideas for the setting of the Logo were based in an image, the reason why this image 
was chosen, was to convey somehow, the love that they have for each other.

Logo Meaning

For the organisation  loves wildlife in general, even though we specifically promote the defence 
of the leopard, therefore we found ourselves in the obligation of taking care of them and protect 
them against  the threats,  mainly the human. A warm situation as a mother cuddling it’s baby 
was certainly what we wanted to convey, as a “mother” we want to take care and protect them for 
the extinction in which they are almost exposed. 
Also the circle that surrounds both felines meaning the O for Organisation, means somehow the 
protection , the arms of the organisation  creating a fence or barrier for them.



Colour Palette

The colours chosen were decisively for the logo, the white background gives the need of light to 
the logo design and highlight the meanings of the colours. 
Anyhow we wanted to wear the warm colours, in this case orange as the fur of the animal pro-
tected, we put it upon us, because we defend it since is the main reason why the humans attack 
and kill the Amur leopard, the fur is so precious that has a price, that we refuse to pay. 
This is another motive why the organization shows the leopards in the logo in black and white, 
we do not think the fur of the animals should have a price as our skin does not have a price ei-
ther. We know it’s value and we preserve it’s nature and life for it is important for us and the 
mother nature to keep it’s wildlife. 
So the palette chosen for it design was the more simple one, BLACK,ORANGE AND WHITE, 
simple colours that convey our message , and the colours that represents the brand. 

CORRECT COLOURS
INCORRECT COLOURS



Text

The lack of Slogan lies in the name of the group itself, we do not need to convey any other message 
that is clearly viewed in the name, it is very simple, just SAVE THE AMUR LEOPARD.

INCORRECT TEXT

CORRECT TEXT



Typography

The typography of the organisation is 

and it is provided with this

Font                              Size 

Myriad Pro  Bold       84.15



Logo Position 

The Logo is placed at the top right of the booklet, it has been considered the perfect place to be 
appealing and properly visible, the logo it is not on the corners or right on the top, so can be dis-
tinctive , I believe that the white  background  around it  gives more light to the colours of the 
logo so it is easily recognised.



Misuse of Logo

According to the Channel 4 style guide ‘it is critical that the appearance of the logo stays steady. 
The logo should not be confused, adjusted or added to. The logo should never be redrawn, bal-
anced or adjusted in any capacity. It ought to just be duplicated from the artwork.’

Do not put text in the image of 
the Logo

Do not put a frame in the Logo



Logo Size

X+ - 11mm 
Y+ - 0mm
Height - 31mm
Weight - 86.42mm

This size is enough to be visible and captivate the eye of the public, not too big and not small, 
since the acronyms STAL  would call their attention reading underneath , the name of the group 
( Save The Amur Leopard org.)

31mm

86.42mm



LETTERHEAD 

The colours below were used to design the letterhead for the organisation 
‘Save The Amur Leopard Organisation.

As the Brand, a letter head is very important since it represents the organisation facing 
the public, it can impart a first impression, always aimed to be good, in this case, to 
people that can be interested in the protection and conservation of wildlife. 
The Letter needs to be appealing, more than competent , since we are not talking 
about a business, but an organisation looking for funding for a good reason. 
With so many different organisations  raising against the gradual extermination of the 
wild life  has been found that some of them are just people making money  behind the 
name of some non profit organisation, what is known as scam. 
So all the donations were not destined to the main victims but just a small percentage. 
With a well prepared head letter and in general a professional clean “face”  the organi-
sation wants to void this kind of thoughts from the public by demonstrating commit-
ment and it’s legitimacy. 
 

Orange White Black

Colour palette

Font 

The font that is used in the letterhead allows people to see the organisation 
website, email and telephone number. So, that people can call or email the 
organisation if they want to donate money and also they can see the organi-
sation information in the organisation website.

Myriad Pro  Bold       



AMUR LEOPARD 
              INFOGRAPHIC 



BUSINESS CARD  

The colours below were used to design the business card 
for the organisation ‘Save The Amur Leopard Organisation.

A business card is design for this organisation because it 
allows people to contact the organisation and know more 
about it. Also, it shows the meaning of the organisation or 
what the organisation is about.

Orange White Black

COLOUR PALETTE 

Font 

The font above is used in the business card because it is easier and 
clearer for people to read and it allows the business card to look more 
professional.

Myriad Pro  Bold       



        T-SHIRT 

The colours below were used to design the t-shirt for the 
organisation ‘Save The Amur Leopard Organisation.

This shirt is designed so that people realize the organiza-
tion and try to raise awareness and make more visible what 
is happening around and be aware of animals in danger of 
extinction.

Orange White

Colour Palette 

Font 
The font that is used in this t-shirt allows 
people to see clearly what it is the pur-
pose of the organisation.

Myriad Pro  Bold       
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